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Audience 1: Prospective Students (Undergraduate)

● Need to feel what it’s like to attend Iowa State
● Respond well to Iowa State’s humanistic approach to science, arts, and technology education, 

as well as learning communities and faculty/peer support
● Should feel included and welcomed by the user experience of exploring the Iowa State 

website in a manner similar to their inclusion in the University itself

Audience



Overall Site Purpose

Our content should [purpose] and help audiences 
feel [adjective, adjective] so they can [visitor goal].

Purpose: Show future students what it’s like to attend Iowa State

How should the user feel: Included, Welcome, Supported

Visitor goal: Determine if ISU is the right fit



Additional Audiences

Prospective Graduate and Professional 
Students, Current Students, Faculty, Staff, 
Employee Recruiting, Alumni, Media, Vendors 

● Need a clear path to the specific information 
they seek 

● Respond well to a sense of community and 
involvement 

● Should feel urged to participate in the Iowa 
State community

Families of Prospective Students 
(Undergraduate)

● Need to find relevant information as easily 
as possible 

● Respond well to plain language, clear 
instruction, and scannable layouts

● Should feel immediately confident in their 
ability to navigate the website successfully



Audience

While the Iowa State websites (iastate.edu) serve an entire universe of 
information to a wide array of audiences, its primary (nearly singular) purpose is 
as a tool for student recruitment. Even content that’s clearly intended for 
other audiences, such as media requests or faculty position listings, 
should be viewed through the lens of student recruitment. Doing so will help 
maintain a consistent tone and sense of purpose across all web properties. 



In this.SEO is about being found…



Search Engine Optimization (SEO)

How Search Works:

There are billions of sites on the internet.

Each time a user triggers a search, the search engine (Google) crawls the billions of 
webpages and creates a ranking to return the best results for the searcher.

The ranking is determined through an ever-changing algorithm.

● Accessibility | Content Quality | User Experience
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Future Iowa State Students

● Have known they want to go to Iowa State University since the day they were born
(Type A)

● Not sure what their next step is or where they fit best
(Type B)



Is your website content 
optimized for search?

SEO: Getting the right people to 
your website at the right time.



Improving Organic Placement
Improve ACCESSIBILITY so that potential customers can find you.

Website accessibility is the practice of ensuring there are no barriers preventing users from 

accessing or interacting with your site.

● How?  Focus on helping search engines crawl your site

Quick Fix:

● SiteImprove report, page speed, accurate and appealing headers, useful copy



Improving Organic Placement
Improve CONTENT to qualify in Google’s algorithm: relevancy, quality, and authority.

● Relevancy: the content on your site is relevant to the searcher’s query

● Quality: your content has useful answers for searchers with no typos, broken links, or 

misinformation

● Authority: Other sites find your information useful enough to share and link to your content

Quick Fix:

● Keyword Research



Improving Organic Placement
Improve USER EXPERIENCE so that potential customers trust and value your site.

● Curating a website that is useful and easy to navigate for your audience. Give them the best 

experience while interacting with your brand so they understand the value you provide.

● How? Audience research, competitive analysis, live testing from analytic-based strategy, 

Quick Fix:

● Short and digestible copy, relevant videos and images, call-to-action, proof of value, and 

additional call-to-action.



Improve accessibility

Improve content quality

Improve user experience





What are Open 
Office Hours?

Hannah and Ann are 
available to answer your 
website questions! This can 
be anything from how to 
resize an image to an idea 
for a new website feature!



The CALS/LAS Team

John VanDyk

Strategic Lead

Ann Staniger

Project Manager

Hannah Schultes

Content Strategist

Contact us at websupport@iastate.edu


